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Key Themes (Itemised)

· Extensive survey performed and enormous amount of data gathered to understand the phenomenon of teenage girls in Taiwan spending money irresponsibly.

· Critical demand for financial training of teenagers to make them realise the implications of their unrealistic and irresponsible conception of money and to allow them to assess the difference between their desires and their needs.

· Adequate media campaign, Internet activity and tailored training approach to provide financial education to these teenage girls and to reach out  to them.

· Collaboration of schools to provide teenage girls with financial training during school sessions. 

Description/Summary

The economic downturn, the media’s influence on teenagers to embrace consumerism, and significant changes in social and family values have led teenage girls to adopt a more materialistic approach to life and irresponsible spending behaviours. These factors, along with the trend of teenage girls entering the sex trade to be able to buy branded goods, were a great motivation to starting this research and the financial education training programme for teenage girls, which teaches them to spend money in a responsible manner.  

An extensive survey demonstrated that a majority of teenage girls wished to have expensive and branded goods. They expected their parents to pay for it and some became involved in the sex trade to afford themselves these goods. In addition, the survey revealed that most students lacked knowledge about money management.

As teenagers are now more influenced by peer groups and the media than their parents, the campaign, notably in partnership with Citigroup and Yahoo Taiwan, started school training sessions reaching a large number of students, a media campaign, as well as Internet activity related to financial education (such as a cash flow chart). It also selected a celebrity spokesperson and prepared an educational DVD and a teacher’s guide book.  

Volunteer trainers were trained to reach out to the students and to effectively communicate the financial information to them. The educational DVD presented three essential themes to the students: 1) the value of money versus the value of their body, 2) how to assess the difference between what is needed and what is wanted, and 3) financial education and credit notions and management.

The campaign succeeded in reaching out to a large number of students. In fact, the media promotion was effectively designed in a way to make them reflect on the sex trade for branded goods and the desire to buy something versus the need to have it. Finally, although there are no specific numbers to measure the success of the campaign, it can be said that it has reached thousands of students and that it must certainly be a significant first step for those having financial problems because of their unrealistic and irresponsible  management of money.  

