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Session Description

Name of Session or Address

Plenary Panel Discussion, Challenges of Promoting Financial Education on a National Level

Speakers’ Names & Affiliation (in order of appearance, 20 minutes per presentation)

· Christina Tan, Deputy Director and Head of Consumer Issues, Monetary Authority of Singapore

· Steve Stillwell, Schools Policy Specialist, Financial Capability, Financial Services Authority, UK

· Paul Clitheroe, Chairman, Financial Literacy Foundation Advisory Board, Australia

Moderator’s Name 

Arnoud de Meyer, The Akzo Nobel Fellow of Strategic Management, Professor of Technology Management and Asian Business and Comparative Management, Deputy Dean, INSEAD 

Key Themes (Itemised)

Christina Tan – Monetary Authority of Singapore

· Singapore’s national financial education programme, MoneySENSE, utilises a disclosure-based regime to nurture well-informed and empowered consumers.

· MoneySENSE partners with Government and Industry, and is disseminated in a three-tier structure via a variety of channels (consumer guides, media reports, seminars and workshops, etc.) to appeal to the various target groups (working adults, low-income families, school children, etc.).

· Results from Singapore’s first financial literacy survey were encouraging but highlighted three areas for improvement: emergency savings, retirement planning, and understanding of common financial products. 

· Future plans include expanding outreach from the lowest tier (basic money management) to the highest tier (investment know-how) via a multi-pronged strategy to reach consumers more effectively.

· Financial education is an ongoing process that requires the constant monitoring of emerging needs, consumer behaviour and progress. Concerted effort by regulating bodies and industry associations is needed to facilitate the process. Consumers must also take responsibility for their financial knowledge and well-being.

Steve Stillwell – Financial Services Authority, UK

· The FSA aims to increase protection for consumers and promote public understanding of the financial system.

· Strategy involves partnering with industry, voluntary agencies and Government to advance programmes for specific groups, e.g. schools, the workplace, young adults, families, etc.

· Structured efforts include establishing priority areas, working groups for research, pilot tests and identifying projects for further implementation.

· Learning points include getting to knowing the target group, testing new resources, setting priorities and evaluating progress, and having one organisation take the lead, etc.

Paul Clitheroe – Financial Literacy Foundation, Australia

· The Financial Literacy Foundation aims to measure and raise financial literacy levels in Australia, and to make well-organised and accessible information available to both the public and stakeholders by providing the necessary channels and resources.

· Strategies include a national curriculum framework for schools that is currently in place and an information programme for the community at large, which will commence in 2006.

· The Foundation aims to achieve its goals through long-term cultural change, among other measures, and to become a self-sustaining programme within five years.

Description/Summaries

This session demonstrated that a clear strategy is essential for promoting financial literacy at a national level. The featured organisations each had a defined strategy developed upfront, based on key areas and priorities identified on a national scale, with initiatives targeted at specific groups emphasising higher risk groups. They aim to change the population’s mindset in order to address current and emerging financial needs, and try to educate consumers on the kinds of questions to ask, address negative perceptions of financial education seminars, and emphasise to consumers that it is more about understanding the implications of their financial decisions than being expert in finance and stock options. Currently, supply (of financial education) is plentiful, but demand and awareness are lacking. While the methodology is diverse (to suit different needs in different countries), all agree that national financial education is a long-term task that requires close co-operation among Government, industry and voluntary organisations. Outreach efforts must have a grassroots involvement and speak the language of the target groups. 

Sharing Singapore’s Experience (Christina Tan)

Singapore's financial education programme MoneySENSE aims to develop a population of well-informed and empowered consumers, in order to address issues of demography (e.g., rising healthcare needs, an ageing population, etc.), market (e.g, job security, liberalisation of financial markets, etc.) and the limits of regulation. Successful initiatives so far include help for low-income families with follow up by volunteers, class discussions and games in school, dedicated sections in newspapers, cartoon guides, and TV skits. Some school programmes, however, face stiff resistance due to an already heavy curriculum. Results from a survey and study, which analysed the current state of financial literacy among different segments of the population, were encouraging but highlighted three key areas for improvement: emergency savings, retirement planning, and understanding of common financial products. Ongoing strategies include advancing financial knowledge to a more sophisticated level, and reaching out to more consumers. Challenges to be overcome include measuring the programme’s progress and monitoring emerging needs and consumer behaviour.

Developing a National Strategy for Financial Capability (Steve Stillwell)

The FSA's overall objective is to work on a long-term basis, in partnerships and on agreed priorities, to solve today's problems of demographic change and lack of confidence and understanding. Public awareness is key to FSA’s regulatory task. The FSA has been in the process of developing a strategy for the past 18 months, piloting on the very diverse target group of young adults with programmes tailored to different needs (e.g., financially-excluded groups, people with gambling habits, consumption for fashion, etc.) through different means (e.g., courses, intermediaries, websites, phone infoline, etc.). Its current survey and study hints at four main problem areas: managing money, planning ahead, making choices, and getting help.Valuable lessons that the FSA shared include the need to get to know the target audience and test new resources, setting priorities and evaluating progress; the need to work with industry, voluntary agencies and Government, with one organisation taking the lead; and building an attractive business case for funding.

Challenges of Promoting Financial Education on a National Level (Paul Clitheroe)

The Financial Literacy Foundation was established in 2005 as a result of the Financial Literary Taskforce’s proposal (2003/2004), which included recommendations from both Government and the private sector, to raise financial literacy in Australia. Its main challenge is to raise and measure awareness about (basic) financial education. The Australian national savings ratio is very low as ‘Australians don’t want to postpone consumption’. The Foundation focuses on life events (e.g, marriage, divorce, house purchase, etc.) to secure the public’s attention. It will embark on a major national mass media (regional newspapers, TV, radio, etc.), campaign in 2006 to spread positive messages at the workplace and in schools, which it hopes will lead to one-to-one exchanges between children and parents, and ultimately result in the desired pro-financial literacy cultural change. Mr Clitheroe’s personal objective is for the programme to be self-sustaining within five years. The Foundation is delighted to share its experiences worldwide and Mr Clitheroe invites interested parties to send a personal email to him at chairmanfl@treasury.gov.au and to visit the website www.understandingmoney.gov.au, which will be active early next year.

