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Abu Hassan Alshari Yahaya, Director, Corporate Communications Dept, Bank Negara Malaysia

Roderic Evers, Pacific Reg. Entrepreneurship Development Specialist, UNDP Pacific Sub Regional Centre, Fiji Islands

Rosanne Hunt, Finance First Manager, YWCA NSW, Australia 
Moderator’s Name 
Hellmut Shütte, Dean, INSEAD Asia Campus

Key Themes (Itemised)

· Enhancing financial literacy through varying programmes for differing targets
· Preparation of the programme is key to its success. It requires significant time allocation and investment.  
· Financial Education cuts across different sectors and requires much coordination and cooperation.
· It is local and not globalised: it needs to be “close” to the target community/recipients to provide for their particular needs.
· Evaluation to modify or even overhaul the programme after feedback through questionnaires, one-to-one consultation, etc.
Description/Summaries

Abu Hassan Alshari Yahaya – Bank Negara Malaysia

Bank Negara Malaysia’s programmes are aimed at adults with limited financial knowledge and understanding, who need to know how to handle everyday financial matters and be able to make more informed judgments about fundamental personal financial management issues such as growing income and managing debt.

In Malaysia, Bank Negara works closely with schools and has developed a three-phase programme to raise awareness and understanding, and to educate people on better understanding the financial market. One of the challenges was how to provide financial education within an integrated approach. It has done this in the following ways:

· Financial institutions adopted primary and secondary schools

· Provided students with pocket money books

· Created student financial clubs – there are about 2000 clubs

· Gone to schools to encourage students to save and open accounts -– 5 million distributed

· Distributed family account books to help families spend wisely and monitor expenditure

· Tried to leverage on existing local programmes and work cooperatively

· Gone out to rural areas – about 50 ‘roadshows’ were held this year

· Distributed over 1 million booklets and also maintains an informative website

· Established a one-stop Customer Service Centre with a public information area featuring theme exhibitions, financial consumer education, internet kiosks and info kiosks

Future plans include how to work closer with other ministries, and to introduce financial education in the school curriculum.

Roderic Evers – UNDP Pacific Sub Regional Centre, Fiji Islands

In Fiji, the financial education initiative was started by the reserve bank of Fiji. As the local banks were not able to come to an agreement, the ANZ bank was engaged. Its programme, called ‘Banking the Unbanked’, aims to provide people with banking services and educate them on how to use them. A feasibility study was carried out with many consultations with the recipients of the training, i.e. by going into the local community. The original programme was adapted to suit the recipients as new needs were found, and was then institutionalised. . The details are as follows:

· A 4-hour workshop in the village conducted at time slots suited to the villagers, comprising: 

a) What is your financial position

b) Knowing your wants from needs

c) Savings how & why

d) Booklets, pictures and posters to help educate in a ‘tell & learn’ system

e) Most changed their attitudes once educated

It is essential that the Trainers are first financially literate, spoke the language and had community respect.

Monitoring and evaluation of the programme through questionnaires and a 3-year survey led to an overhaul of the programme.

Future plans include broadening the programme’s reach to other Pacific islands and to introduce it to schools. 

Rosanne Hunt – YWCA NSW, Australia

In Australia, the YWCA’s ‘EvenStart’ programme for parents is conducted with the cooperation of the NSW Department of Education ASIC, University team maths and English literacy teachers, and the schools and parents. 

Features of the programme:

· Very interactive programme where participants share their own experiences/knowledge

· Created to be enjoyable

· Connections made between parent’s and children’s programmes

· Programme comprises 5 2-hour sessions, which are flexible and consist of the following:

a) Feeling comfortable talking about money, lower literacy & income levels.

b) Understanding basics such as budgeting, and the more complex financial climate in today’s society

c) Credit and debt management

d) Knowing your consumer/financial rights

e) Taking control of your finances

f) Taught using “the Patchits” – a fictitious family scenario

Parents were highly motivated to attend if they perceived that they were supporting their children’s learning. The right person needs to deliver the message for it to be imparted successfully.

Some issues for the programme were: access, transport, childcare and parents’ attitudes. These changed positively during the programme.

The recipients were empowered to take the next step in life.

